Singer Joins the Pizza/Game Club 


Among the cardinal rules at 
many game centers is ‘‘no food, 
no drink.’’ But, there’s another 
side of the cookie (or ‘‘pizza’’ to 
be more specific) that’s making 
news these days in the arcade field 
which is turning this rule around, 
and apparently quite profitably. 

Often called the ‘“‘pizza arcade,” 
the concept is better-termed the 
“arcade restaurant”? because the 
places we’re speaking of offer a 
much broader selection of food 
than your classic Italian tomato 
pie. And, in many cases, they 
actually serve beer and wine to 
encourage an adult clientele — 
i.e. parents who may not be quite 
as much in love with the latest 
video attractions as their offspring 
but seem to like sharing a pitcher 
and a pie with a friend while the 
kids do their thing in the adjourn- 
ing (but separated) amusement 
area. 

The idea of mixing food and 
games is hardly new to this busi- 


ness. Trade patriarch Johnny Bi- 


lotta (New York State) broached 
the idea of packaging a snack bar 
with amusement games under the 
banner ‘Fun and Food’ many 
years ago and if it weren’t for an 
“unfortunate situation’’ he says 
he had with a partner way down 
in Florida where the pilot project 
was installed, he may have beat 
Nolan Bushnell — Atari’s founder 
and the trade’s present arcade 
restaurant king — to the franchise 
punch. | : 

Of course, thousands upon 
thousands of game centers do of- 
fer some kind of food facilities — 
from a simple vending machine 
on up to a snack bar —: but the 
present concept of the arcade 
restaurant is far more sophisticat- 
ed (and expensive) than that 
(and the people involved in it be- 
lieve far more appealing to the 
public). The modern arcade res- 
taurant is a first class operation, 
not a loose marriage of games 
and food but a pre-planned, 
architecturally-designed establish- 


ment that separates the games vi- 


sually and physically from the 
eating area (again, no food, no 
drink in the game room) yet you 
can get it all under the same roof. 

In addition to the gleaming 
food counter, the uniformed at- 
tendants, and the modern table 
appointments, there’s usually 
some extra ‘‘sizzle on the steak”’ 
like a robot that talks to the cus- 
tomers, a giant video screen that 
sends out birthday greetings, or 
in the case of Bushnell’s Pizza 
Time Theatre and some others, 
animated animal characters that 
talk, move and sing like these 
marvelous figures you see at Dis- 
neyland. It’s a rounded package 
that feeds you and delights you 
in both passive and active enter- 


tainment and before too long, 
could give the food-oriented 
chains like McDonald’s a hell of a 
run for the entrepreneur’s fran- 
chise investment dollar. 

The arcade restaurant chain 
concept, ‘‘pioneered’”’ by Nolan 
Bushnell’s Pizza Time Theatres 
(Chuck E. Cheese), and joined by 
Topeka’s Showbiz Pizza and 
L.A.’s Sega Enterprises (P J. Piz- 
zazz) saw another entrant March 
Ath as game center veteran Craig 
Singer (Nickels and Dimes, Dallas) 
opened his first Sgt. Singer’s Pizza 


Circus in the Houston suburb of. 


Pasadena, Texas. 

Singer, a ten-year powerhouse 
in the arcade field, told RePlay 
this is the first of two Sgt. Singer 


Newest star on the restaurant arcade block is Craig Singer’s “Sgt. Singer’s Pizza Circus. 
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